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A YEAR TO CELEBRATE
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P R E S I D E N T   

T H E  G I A N T  C O M P A N Y

JOHN RUANE

Visit the annual report of our parent 

company, Ahold Delhaize, to see how 

we’re contributing to a broader good 

through environmental, social and 

governance (ESG) measures. We work  

collectively to have a meaningful  

impact on the world around us.

Since opening our first store in Carlisle, Pa. in 1923, The GIANT Company has always been  
committed to serving our local communities, both in and outside our stores. In fact, I’m often told 
that when people think of GIANT, MARTIN'S, or GIANT Heirloom Market, community, caring, and 
giving back are some of the first words that come to mind. I can’t think of a greater legacy.

So as we thought about the best way to celebrate  
our 100th anniversary, it kept coming back to those  
who’ve helped us get here and those who help  
make The GIANT Company the incredibly special  
place it is: our team members, customers, and  
community partners. 

Our efforts centered around areas where we can  
make the greatest impact: eliminating hunger,  
changing children’s lives, healing our planet,  
promoting wellbeing, and fostering a culture of  
inclusion and belonging. With this focus, we’re  
able to help connect families, create healthier  
communities, and grow local neighborhoods. 
 

It was a tremendous honor and privilege to give back in 
such a meaningful way, and something I know I’m very 
proud of, as are the more than 35,000 team members 
across The GIANT Company. The stories on the following 
pages provide a glimpse of our unforgettable year and  
how, together, we made a difference in the communities 
where we live, work, and play. I hope you enjoy learning  
a bit more about our very special year.

As we start our next chapter, I’m excited to build on  
our heritage and continue doing what we do best:  
caring for our communities. On behalf of The GIANT  
Company, thank you. 
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OUR STORY

Here at The GIANT Company, what we do starts with
groceries, but it doesn’t end there. Since 1923, we’ve been 
innovators. From the first brightly lit parking lots to our bold 
urban format stores in Philly, we’ve been thinking big and 
breaking new ground in the industry – all while building a 
foundation that helps connect families, create healthier  
communities, and bring good things to the neighborhood.

Think of it this way…

We have the mindset of a startup with over a century of  
experience. Every day is a new opportunity to solve the  
challenges of today’s families using the solid heritage  
we’ve built over the years to guide us.

Teamwork
Together, we take  

ownership, collaborate  
and win.

Courage
We drive change, and  
are open-minded, bold  

and innovative.

Care
We care about our  

customers, our team members,  
and our communities.

Integrity
We do the right thing  

and earn customers’ trust.

Humor
We are humble, down-to-earth,  

and we don’t take ourselves  
too seriously.

OUR 
VALUES 
guide us day 
after day.
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From our humble beginnings in 1923 as a two-man butcher shop to growing into a leading grocer,  
The GIANT Company connects families, whether it’s for special celebrations, quick meals on the go, 
or gathering for a weeknight dinner around the table.

We put our team members, customers, and community partners at the center of our 100th  
anniversary celebrations, because without them, we wouldn’t be marking this incredible  
milestone in our company history.

True to its century-long commitment to the communities it serves, The GIANT Company  
made philanthropy a cornerstone of its anniversary celebration. 

C E L E B R A T I N G
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We celebrated our 100th anniversary 

by awarding a total of $500,000 to  

20 local nonprofits as part of the  

Make a Difference Challenge.  

The challenge was designed to  

honor The GIANT Company’s legacy  

of giving back by supporting nonprofit 

organizations whose work has a direct  

impact on creating a future that pro-

motes healthier people and a healthier 

planet – truly feeding the future.

S E C T I O N  O N E   /   A  Y E A R  TO  C E L E B R AT E
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A core value of The Caring Cupboard has always been innovation. As we 
look to offer additional possibilities to increase food access to our friends and 
neighbors, the Make a Difference Challenge allowed our team to dream a  
little. We are so humbled and honored the Make a Difference Challenge  
selected us as a finalist, as funds will be used to roll out a new mobile and  
delivery service to those who lack access to our facility. The GIANT Company 
is a shining example of what good can occur when collaboration happens – 
from food donations to this opportunity – and we're so thankful.

SHILA ULRICH
Executive Director, The Caring Cupboard



At The GIANT Company, giving back to our customers and communities is 

core to who we are. Throughout the year, we find ways to make a difference, 

and we make it easy for our team and customers to get involved, too, with 

volunteer days, donation campaigns, and easy actions that add up.

GIVE
WE

BACK
i�'s jus� wha� we do.

Putting purpose into action, to kick off the company’s 100th anniversary, team members 
participated in a boxing competition, which donated more than 112,000 meals to support 
Central Pennsylvania Food Bank's veteran food programs.

S E C T I O N  O N E   /   A  Y E A R  TO  C E L E B R AT E
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1000s OF VOLUNTEER  
HOURS IN 2023

T E A M  M E M B E R S  L O G G E D



We believe that no one should be hungry. 

That’s why we work with local hunger relief 

partners like food banks, food pantries and 

public school districts, to eliminate hunger  

in the communities we serve.  

Because everyone deserves a full plate.

Eliminating  
hunger 16.9

$1.3M

MILLON POUNDS
OF FOOD DONATED

That’s 14.1 million meals* donated in partnership with Feeding America.®
*$1 helps provide at least 10 meals secured by Feeding America on behalf of local member food banks. The GIANT Company donated $400,000 to Feeding America in 2023.  

One meal is roughly 1.2 pounds. Over 12.1 million pounds were donated through food donations to the Feeding America network.

donated in partnership with 
customers to 170+ public  

school districts 

turkeys, hams  
& chickens donated to  

local food banks

With the help of our hunger relief  
partners, we’re ensuring families have 

enough to eat all year long.  

Through these four programs, we 
provided more than 5.5M meals  
to help families facing meal gaps  

in Pennsylvania.

We invest in research, infrastructure 
projects and innovative solutions to 
identify the causes and contributing 

factors to food insecurity.

As part of our anniversary giving, we 
awarded $450,000 in grants to support 

these critical projects.S U M M E R  H U N G E R F I G H T I N G  F O O D  I N S E C U R I T Y
with Philabundance, Central PA Food Bank,  
Helping Harvest and Second Harvest

with Central PA Food Bank, Maryland Food  
Bank & Blue Ridge Area Food Bank
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22K10K
bags donated to kids in need  

providing school supplies, healthy 
snacks, & personal care items



All children deserve the chance to live healthy, joyful lives. That starts with good food 

and a healthy planet, but as long as there are children fighting illness, there is more work 

to do. We partner with nonprofit organizations who are leading the charge to eradicate 

childhood illness and fighting for all children to live healthy, joyful lives. We work with 

our children’s hospital partners, nutrition education programs, and local public  

schools to ensure children have what they need to be happy and healthy.

Changing 
children’s lives
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In partnership with customers, we donated

in 2023, supporting eight hospitals  
in our trade area.

$60+ MILLION RAISED 
since our partnership  
began in 1994 

$1.4M

C H I L D R E N ’ S  M I R AC L E  N E T WO R K  H O S P I TA L S  M I R AC L E  C H I L D  S C AV E N G E R  H U N T

A day of hope and healing for the Miracle Children, their families, and our team members.  
In July, GIANT and MARTIN’S team members welcomed more than 40 Miracle Children to  

participate in store scavenger hunts! 



There is only one planet Earth. So we 

work with innovative global leaders to 

create a more sustainable future through 

support of regenerative agriculture and 

local growers. We aspire to be a  

leader and green innovator, knowing 

that no matter how big or how small,  

action inspires action and small  

change can make a big difference.

Healing 
our planet
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$300K 6.8M 100+
In partnership with KEEP PA BEAUTIFUL™,  

the Healing the Planet grant program funded 
23 projects that address food waste  
prevention, reduction, and recovery. Z E R O  WA S T E  S TO R E S  

90%+ waste diverted  from landfills

POUNDS of PLASTIC 
RECYCLEDD O N AT E D 10K

D E PA R T M E N T  O F  AG R I C U LT U R E  G R A N T S

In July, we joined the Pennsylvania Department of Agriculture on its sixth annual PA  
Urban Ag Week tour at York Fresh Food Farm in York, Pa. to announce our  

$200,000 commitment to grow food system resiliency through the PA Farm Bill Urban  
Agriculture Infrastructure Grant program. Governor Josh Shapiro and Agriculture  

Secretary Russell Redding joined our own Dave Lessard, SVP, operations,  
customer experience, and perishable distribution, for a check presentation and  

to tour the farm’s efforts to improve food access in its community.    

N AT I O N A L  FA R M E R S  DAY

Celebrating National Farmers Day on Oct. 12, The GIANT Company  
donated $20,000 to support agriculture education programs growing  
future generations of food and agriculture leaders. Partnering with the  
Pennsylvania FFA Foundation, Maryland FFA Association, Virginia FFA  

Foundation, and West Virginia FFA Association, the company supported  
more than 5,000 agriculture education students through leadership  

conferences and programming.

P O U N D S  O F 
P R O D U C E

yielded in 2023 at the  
GIANT Bleacher Garden , 

benefiting the 
Harrisburg community. 



Real-life wellbeing goes way beyond 

the table. At The GIANT Company, we’re 

dedicated to helping our customers and 

communities find balance.  

Our registered dietitians are dedicated 

to helping you find real-life balance that 

includes great food, family time and fun, 

all while keeping it affordable.  

Our team of pharmacists are available 

for medication needs, immunization 

needs, and more. And, with the help of 

like-minded partners, we’re extending 

our reach and improving the wellbeing  

of our neighbors. 

Wellbeing

TM
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148

334
61K+

DIETITIAN  
OUTREACH EVENTS 

DIETITIAN CLASSES

VIRTUAL ATTENDEES

wiłh

10K PEOPLE  
REACHEDwiłhd

G E I S I N G E R  M O B I L E  PA N T RY 

The GIANT Company partnered with Geisinger and Central
Susquehanna Opportunities (CSO) to launch a mobile food 
pantry that will serve food-insecure people living in the 
Central Susquehanna Valley. 

The GIANT Company is committing a total of $597,000
to fund the mobile pantry, including a donation of 
$325,000 in 2023 in honor of its 100th anniversary to 
cover startup costs for the initiative. Expected to launch 
in early 2024, the mobile food pantry will aim to provide 
fresh, healthy food to 75 households in its first year.

C H O P  F O O D  P H A R M ACY 

In August 2023, with funding support from GIANT,  
Children's Hospital of Philadelphia (CHOP) launched 
its third Food Pharmacy at the Nicholas and Athena 
Karabots Primary Care Center in Norristown, Pa.  
to deliver much-needed services directly to  
families’ doorsteps.   

In its first year, the Norristown program is projected  
to support 10 new families each week, for a total of 
520 families. The Food Pharmacy is expected to 
serve approximately 40 pounds of food per family 
per month for a total of 125,000 pounds of food  
distributed over the course of a year.

P H A R M ACY  Y E A R  I N  R E V I E W

GIANT and MARTIN'S pharmacy teams  
facilitated 450 off-site events including 
Medication Take Back Days and health 
fairs in partnership with dietitians.  
Plus, the team helped keep neighbors 
healthy by administering over  
175,000 vaccinations.

53.96%
TOTAL 2023 HEALTHY SALES 
from our Our Brand products on items  

that earn at least one Guiding Star.
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Fostering a culture of inclusion and belonging means growing together, learning, 

and embracing the qualities that make each of us who we are. We strive to be an  

inclusive place to work and shop, reflective of the diverse communities we serve. 

Diversity, equity 
& inclusion2 0 2 3  D E & I  S U M M I T

In celebration of Global Diversity Awareness 
Month, The GIANT Company held its 2023 DE&I 
Summit, providing space to engage in open  
dialogue, learn, and be inspired. Connect,  
Collaborate, and Cultivate, the theme, speaks 
to the actions we all need to take to continue 
building a culture that recognizes and  
celebrates everyone's differences in our  
workplace and the communities we serve. 

Company leaders and guest speakers spoke 
about topics like implicit bias, health equity, 
and actions we can all take to create a  
culture of belonging. There was also a  
dynamic panel discussion with participants 
highlighting strategies and practices that 
help ensure our stores are inclusive of the 
traditions and cultures within each  
community we serve.

WO M E N ’ S  H I S TO RY  M O N T H  E V E N T

As part of its celebration of Women’s History Month,  
The GIANT Company and its LINC Women's Business 

Resource Group celebrated International Women’s  
Day, March 8, by embracing equity and empowering  

women and allies through a professional  
development event. Additionally, teams wore  

purple and HERSTORY pins to  
commemorate the day. 

S T U F F  A  B U S 

In August, The GIANT Company's CARE Business Resource Group,  
comprised of parents and caregivers, collected school supplies to donate 

to their local school districts. Donated items will help offset the costs many  
teachers accrue from buying their own classroom items. Each store  

selected a local school in their area to donate the supplies to. More than 
14,000 items were collected including pencils, erasers, pencil cases,  
markers, crayons, glue sticks, tissues, paper towels, sanitizing wipes,  

and hand sanitizer.

I N C LU S I O N  C O U N C I L

The GIANT Company’s Inclusion Council  
comprised of GIANT team members, alumni,  
community members, and diverse suppliers  

that meet quarterly with the president to share 
insights and exchange ideas to promote diversity 

and inclusion. The Council works to build a  
culture of belonging to drive innovation and  

inclusion in all that we do.

LINC CARE
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Awards & acknowledgments

Civic 50 – Philadelphia Foundation

For the third year in a row, The GIANT Company has been named one of the 50 most  
philanthropic companies in Pennsylvania, New Jersey, and Delaware, receiving the 2023 
Civic 50 Award. This annual award, offered by The Philadelphia Foundation, provides a 
standard for corporate citizenship, and showcases how employers use their time, skills, 
and resources to drive social impact in their communities and company.

Faces of Philanthropy – Philadelphia Business Journal 

The Philadelphia Business Journal’s Faces of Philanthropy Award celebrates  
partnerships that truly make a difference in Greater Philadelphia. The GIANT Company 
was recognized for its partnership and collaboration with Sharing Excess, which  
partners with grocery stores, restaurants, wholesalers, and farmers to rescue and 
redistribute food every week.

DE&I Leader – Shelby Report 

This program spotlights the most deserving companies that are going the extra mile to 
advance diversity, equity, and inclusion in their organizations, communities, and the  
industry. In 2023, The GIANT Company was recognized for its dedication to be an  
inclusive place to work and shop, reflective of the diverse communities it serves.

Uplift Award – FMI - The Food Industry Association 

The GIANT Company was honored with a 2023 FMI Uplift Award for its work to  
reduce food waste. Awarded by FMI - The Food Industry Association, the honor  
showcases the creative ways that the food industry engages, nourishes, and uplifts 
the communities it serves.

Impact Award – Progressive Grocer  

The GIANT Company received two Social Impact Award from Progressive Grocer,  
honoring the company's remarkable environmental, social and governance efforts.  
For the category of Educational Support/Learning Advancement, its partnership with  
PA Friends of Agriculture to unveil the PA Farms to Families Mobile Immersion Lab  
was honored; in the category of food security, the company was recognized alongside  
Empower at the Bridge Foundation for the GIANT Bleacher Garden. 

Corporate Equality Index - Human Rights Campaign Foundation 

The GIANT Company received a score of 100 on the Human Rights Campaign Foundation’s  
2023-24 Corporate Equality Index. To earn top ratings, employers make concrete steps 
to establish and implement comprehensive policies, benefits and practices that ensure 
greater equity for LGBTQ+ workers and their families.
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Altoona Area School District is truly overwhelmed by  
the generosity of The GIANT Company and its customers. 

Feeding School Kids funds will help feed our  
students, and in return, help them learn and grow, 
providing a lasting impact for years to come. 
Thank you to GIANT and our community members for  
showing kindness and encouragement to our students  
and their families by supporting Feeding School Kids;  
it is truly making a difference.

SUSAN FRANKS
Director of Business Operations, Altoona Area School District

EVAN EHLERS
Founder & Executive Director,  
Sharing Excess

“Each year Pennsylvania FFA hosts three leadership  

conferences to enhance students’ skills in communication, 

advocacy, diversity and inclusion, agriculture literacy,  

confidence and more. Developing these skills allow  

individuals to pursue career readiness which matures  

into a talent pipeline. With the support of The GIANT  

Company, we will continue to strive to make these events  

accessible for all students and help the learners of today  

grow into the leaders of tomorrow.”

SARAH SPARKS
Executive Director, Pennsylvania FFA Foundation

“Thank you, GIANT Audubon, for hosting a  
scavenger hunt and other surprises for our  
daughter! She was thrilled to meet Marty the  
Robot. We are so grateful for The GIANT  
Company’s support of Children’s Miracle  
Network Hospitals and Children’s Hospital  
of Philadelphia. Thank you for changing  
children’s lives and supporting CMN  
Hospitals’ Champion Families.” 

NANCY LAWTON-KLUCK
Chief Philanthropy Officer, Geisinger

We’re grateful to The GIANT Company and Central 
Susquehanna Opportunities  

for their collaboration in bringing healthy food  
to underserved communities. 

It’s a privilege to work with 
community leaders who share 

our values as we contribute  
to healthier, more vibrant 

neighborhoods.

A CHILDREN'S  MIRACLE NETWORK FAMILY

We cannot say enough  
good things about The  
GIANT Company. On its 100th  
anniversary, it decided to  
celebrate by giving back 
$500,000 to organizations  
that serve its communities.  
It’s been an honor of a  
lifetime to work with GIANT  
to distribute millions of meals 
to Philadelphia communities. 
We can’t wait to do even  
more with this funding!



A BRIGHT FUTURE
As we close the door on our first 100 years and look to the future, 

The GIANT Company remains committed to making a positive impact through 

our purpose of connecting families for a better future. It starts with our team 

members and continues with our customers, communities, and the planet.  

Together, we are building a better tomorrow for all.
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